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Club Med 'V

Club Med Sales Specialist 2004
Graduate Benefits

¢ Increased Commission Level: 12% base, upon
graduation.

e Booking Bonus: A $50 additional incentive on your first
booking.

e Automatic enrollment in the 777 Loyalty Program:
Earn free nights.

¢ Merit Incentive: Agents with a perfect score of
100 percent will be entered to win a one-week stay
for two at any Club Med village worldwide.

e Graduation Diploma: A Club Med Sales Specialist
diploma.

¢ E-newsletters: Receive monthly e-newsletters,
exclusively for Sales Specialists, with special offers
for you and your clients.

e 3 CEUs: Qualification as a Club Med Sales Specialist
earns travel agents 3 CTC Continuing Education Units
from The Travel Institute (formerly ICTA).

e Graduation Party: A 4-day/3-night party at one of our
villages for the top 50 producing Sales Specialists.
Includes air from one of our major gateways.

) A Certified Travel Associate (CTA) or a Certified Travel

. Counselor (CTC) who completes this educational program

. . earns 3 Continuing Education Units (CEUs). CTAs and CTCs

are required to obtain CEUs, as a condition of active mem-

rhe”ave/ bership in The Travel Institute (formerly ICTA). For more
information visit www.thetravelinstitute.com.
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Club Med Sales Specialist 2004

Final Exam

For each of the following questions, mark the correct answer on the exam answer card facing this page. Please PRINT all
requested information in black or dark blue ink. MAIL or COPY & FAX your card to 630-858-1290. Exams must be submit-
ted by May 16, 2005; 16 out of 20 correct is a passing grade.

1. Club Med's Romance Package is
offered in Paradise Island, Bora Bora,
Cancun and

A. Turkoise

B. Crested Butte

C. Caravelle

D. Columbus Isle

2. Club Med's Children's Clubs are avail-
able for children in which age range?

A. 4 months to 17 years old

B. 1 yearto 12 years

C. 2 years to 16 years

D. 2 yearsto 17 years

3. Club Med's Total All Inclusive™

Vacations provide:

A. All day and night Open Bar (premium
brands)

B. 3 gourmet meals and all-day snacking
every day

C. Sports and Entertainment

D. All of the above

4. Which villages are only available to
guests 18 years and older?

A. Sandpiper and Crested Butte

B. Cancun and Columbus Isle

C. Caravelle and Turkoise

D. Cancun and Turkoise

5. Marina Family Suites, perfect for families,
are available at which village?

A. Columbus Isle  C. Sandpiper

B. Bora Bora D. Paradise Island

6. The Massage Sensation package is
available at which vilage?

A. Columbus Isle C. Turkoise

B. Cancun D. Paradise Island

7. How many Club Med villages are
located in the U.S.?

A. One C. Three

B. Two D. Four

8. The “Culinary Creations Program” is
available in U.S., Mexico, the Caribbean
and

A. Brazil

B. France

C. ltaly

D. The Bahamas

9. What commission does Club Med pay
agents for booking scheduled air?
A. 4% B.7% C.8% D.10%

10. What does Crested Butte include in its
Total All-Inclusive™ package?

A. Lift tickets

B. Lessons for all skill levels

C. Children's Clubs

D. All of the above

11. Which village just added a trapeze?
A. Columbus Isle

B. Punta Cana

C. Cancun

D. Ixtapa

12. Club Med's Tiered Commission pro-
gram offers tiers ranging from 10% to __.
A. 12%

B. 14%

C. 15%

D.17%

13. The standard amenities in a Club Med
room in the U.S., Mexico, the Caribbean
and the Bahamas include:

A. CD player/alarm clock

B. mini-fridge

C. iron & ironing board

D. All of the above

14. As an incentive for becoming a Club
Med Sales Specialists, Club Med offers
____as abase commission:

A. 3% C.12%

B. 8% D. 15%

15. What is Club Med's tipping policy?

A. After each meal

B. In envelopes for everyone on the
last day

C. No tipping

D. Included in the bill

16. What is the web address for Club
Med's travel agent dedicated website?
A. www.cm-agent.com

B. www.clubmedTA.com

C. www.agentclubmed.com

D. www.TAclubmed.com

17. What does Hip Hop Kidz® (available at
Sandpiper, Ixtapa, Punta Cana and
Caravelle) teach?

A. World music appreciation

B. Arts and crafts

C. Funky dance moves

D. Kids' culinary class

18. Which village offers 2- and 3-day golf
packages at its own 18-hole professional
golf course?

A. Sandpiper

B. Columbus Isle

C. Ixtapa

D. Paradise Island

19. Which village offers new "Deluxe
Beachfront Rooms,” including bathrobes,
slippers, plush linens, turndown service, a
stocked mini-bar and much more?

A. Cancun

B. Columbus Isle

C. Turkoise

D. Caravelle

20. Club Med offers service with major
airlines from how many cities in the U.S.?
A. 150

B. 175

C. 200

D. over 250
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2004 sheet needed) or mail to TRAVEL AGENT MAGAZINE P.O. BOX 2905, GLEN ELLYN, IL 60138-2905.

COMPLETE INFORMATION IS REQUIRED. TYPE OR PRINT CLEARLY.
Check one:

Arc ) atan ] cual] #I:' I:”:”:”:”:”:”:'

AGENCY

ADDRESS (Check ong): AGENCY [ ] HomE [

STREET.

CITY. STATE ZIP
TEL. FAX

E-MAIL

NAME: FIRST LAST

YOUR TITLE

1 0A OB OC 0D
2 0A OB OC 0OD
3 0A OB OC 0OD
4 OA OB OC 0OD
5 0JA OB OC OD

OA OB OC 0OD
OA OB OC 0OD
OA OB OC 0OD
OA OB OC 0OD
10C0A OB OC OD

n
12
13
14
15

AGENCY INFORMATION

A1. Are you currently a Club Med Sales Specialist?
al yes bO no

A2. If yes, you must provide us with your current Club Med

Sales Specialist #: D D D D D D

A3. What type of travel does your agency sell the most of?
Please check each entry that applies to your agency.
ad family b 0 honeymoon/romance
c O diving/watersports d O nature/ecotourism
e 0 resort vacations f O meetings & incentives
g O social groups h O all of the above

A4. Your agency’s total annual sales volume:
a O less than $500,000 b O $500,000-$999,999
c O $1-$5 million d O Over $5 milion

A5. What is the best way to communicate special packages?
al e-mall b O fax ¢ 0 malil

OAOB OC 0OD

OAOB OC 0OD

OAOB OC 0OD

OAOB OC 0OD

OAOB OC 0OD

16 OA OB OC OD
17 JOAOB OC 0OD
18 OA OB OC OD
19 JAOB OC OD
20 OAOB OC 0OD
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=ql Please copy this card for additional travel agents. PRINT clearly in black or dark blue ink.
Sales Specialist ;15 E1E INFORMATION IS REQUIRED. Copy and FAX to 630-858-1290 (no cover
2004 sheet needed) or mail to TRAVEL AGENT MaGAZINE P.O. BOX 2905, GLEN ELLYN, IL 60138-2905.

COMPLETE INFORMATION IS REQUIRED. TYPE OR PRINT CLEARLY.
Check one:
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AGENCY

ADDRESS (Check one): AGENCY L] HomE [

STREET.

CITY. STATE ZIP
TEL. FAX

E-MAIL

NAME: FIRST LAST

YOUR TITLE

1 0A OB OC 0OD 6 OOA OB OC OD
20A OB OC 0OD 7 OA OB OC OD
3 0A OB OC OD 8§ OA OB OC OD
4 OA OB OC 0OD 9 OA OB OC OD
5 OA OB OC OD 100A OB OC 0OD

"
12
13
14
15

AGENCY INFORMATION

A1. Are you currently a Club Med Sales Specialist?
al yes bO no

A2. If yes, you must provide us with your current Club Med
Sales Specialist #: |:| D D D D D

A3. What type of travel does your agency sell the most of?
Please check each entry that applies to your agency.
ald family b O honeymoon/romance
c O diving/watersports d O nature/ecotourism
e [0 resort vacations f O meetings & incentives
g O social groups h O all of the above

A4. Your agency’s total annual sales volume:
a0 less than $500,000 b O $500,000-$999,999
c O $1-$5 million d O Over $5 milion

A5. What is the best way to communicate special packages?
ald e-mall b O fax c O mail

OA OB OC 0OD

OAOB OC 0OD

OA OB OC 0OD

OAOB OC 0OD

OA OB OC 0OD

16 OA OB OC 0OD
17 CA OB OC 0OD
18 JA OB OC 0OD
19 OAOB OC 0OD
20 DA OB OC 0OD



